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Syed Rizvi has always loved ice cream. His wife, Victoria, recalls her husband’s 

childhood stories. “When my husband was a kid, his grandma would give him 

money for food or snacks. But he never bought food—he would always buy 

ice cream.” Fast forward to adulthood, he was given a chance to 

franchise an ice cream shop. While he decided against renewing 

the franchise, he still went on to learn about creating ice 

cream. It has been 25 years since he first opened his shop – the 

realization of his childhood dreams: Ice Cream on Grand.

“My husband got really creative with the name. It was literally 

ice cream on Grand Avenue,” exclaims Victoria. Ice Cream on 

Grand have been serving homemade ice cream to generations 

of families in Englewood.   

“Syed orders things that are pretty high-end,” Victoria starts. “He 

buys the most challenging products. He never felt his ice cream 

was perfect. So, he never stops learning.” He would source 

the best suppliers for prime ingredients like pistachio from 

Sicily, Tahitian vanilla from France, and black currants from the 

Napa Valley, among others. “We are always on the lookout for 

authentic flavor.” Suppliers would say that the ingredients Syed would ask  

for are not usually used for ice cream. But that’s the creativity you get from 

Ice Cream on Grand.

Syed and Victoria Rizvi lived out their 
passion of building an ice cream 
shop with artisan flavors and world 
class machinery.

https://www.web.com/
https://www.icecreamongrand.com/
https://www.icecreamongrand.com/
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For Victoria, getting a website was a no brainer. “You cannot have a business 
without a website,” Victoria believes. “Business is mostly technology driven.” 
Victoria shares that they would do ice cream cakes and had wanted customers to 
order online. “On the first year we built our website, we just wanted to show our 
products. Everyone else was doing 
it,” Victoria shares. “Ironically, I have 
another job where we build websites 
for pharmaceutical companies. But 
I still chose Web.com to host our ice 
cream business’ website.” 

In the beginning, Victoria did everything 
herself. “At first, we did a DIY website 
builder because we did not have an 
online shop. Then when we decided to 
do online ordering, we converted to an 
eCommerce package.” The Rizvis decided 
that since they wanted to offer more to 
their customers, they needed professional 
help. “What we wanted was very, very 
complicated so I had to meet with a 
couple of Web.com’s engineers. But the 
priority was making sure that credit card 
transactions were secure. I would never 
want to do that myself, so I wanted Web.
com to do it. We never had any problems. 
It was great.” 

https://www.web.com/
https://www.web.com/websites/build-a-website
https://www.web.com/websites/build-a-website
https://www.web.com/websites/ecommerce-website-design
https://www.web.com/websites
https://www.web.com/websites
https://www.web.com/websites/make-my-website-secure
https://www.web.com/websites/make-my-website-secure
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During the first year of the pandemic, the shop lost 70% of business profits. When 
food businesses could operate again, the couple thought of ways to navigate 
around the restrictions. They converted their large parking lot to a make-shift 
drive-through, printed tons of pictures for customers to reference from, and 

installed two 65” plasma TVs so customers can have a live stream of the wide 
array of ice cream flavors available. On the first day they opened patio dining, 
Victoria was surprised to see that it was filled with customers even before she 
announced it on social media. 

Syed seems to have a green thumb aside from an “ice cream thumb” as he designed the patio’s 
landscaping himself.

https://www.web.com/
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“We usually take the website down when we are closed 
for the season in winter. Then when we open for the 
season again, we get the website back online. But during 
Covid, we never got the website back up because the cost 
was no longer manageable. Frankly, we wanted to take 
the website down permanently.” But then the couple had 
a genius idea—one that could work during the current 
pandemic and beyond. 

“We wanted to start selling pints online and shipping 
them everywhere.” The couple decided to keep the 
website they built with Web.com and revitalize it with 
their plans in mind.  “We don’t want to go anywhere else. 
We don’t want to lose what we have built together.” 

While Ice Cream on Grand is currently utilizing an online 
POS service for their takeout and drive-thru orders, they 
are staying with Web.com to utilize their pint-shipping 
dreams. “When it comes to eCommerce with shipping, 
we’re definitely with Web.com.”

https://www.web.com/websites/hosting
https://www.icecreamongrand.com/
https://www.web.com/
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Working on your life’s greatest 
passion is within reach with 
Web.com. Let us help you build 
a website and grow your dream 
business online. Call 1-800-862-
8921 to get you online today. 

Learn more at Web.com.

This case study is the sole property of Web.com Group,
Inc. and shall not be copied or distributed without
permission. © 2021 Copyright. All rights reserved.

6 All photos used by permission of Ice Cream on Grand.

“The hope is to get back to our 
feet. We have absorbed so much 
during the pandemic year.” 
Victoria recalls their original plans 
for the shop. “My husband’s 
dream was to rebuild the shop 
to create a larger space for 
production and shipping.” This 
could become a reality for the 
Rizvis sooner rather than later 
as restrictions have started to 
ease up and things are coming 
to a new normal. But through 
all the changes and growth 
plans, Victoria believes one thing 
remains: “We can count on Web.
com to help us with the website 
through all that.”

https://www.web.com/
https://www.web.com/

